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Who is Certiprof®?

Certiprof® is a certifying entity founded in the United States in 2015, currently located in Sunrise,
Florida.

Our philosophy is based on the creation of knowledge in community and for this purpose its
collaborative network is formed by:

°* Our Lifelong Learners (LLL) identify themselves as Continuous Learners, demonstrating their
unwavering commitment to lifelong learning, which is vitally important in today's ever-changing and ever-
expanding digital world. Regardless of whether or not they win the exam.

* Universities, training centers, and facilitators around the world are part of our network of ATPs
(Authorized Training Partners).

* Authors (co-creators) are industry experts or practitioners who, with their knowledge, develop content for
the creation of new certifications that respond to industry needs.

* Internal Staff: Our distributed team with operations in India, Brazil, Colombia and the United States is in
charge of overcoming obstacles, finding solutions and delivering exceptional results.
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IT Certification Council - ITCC

Certiprof® is an active member of ITCC.

One of the importance of being part of the ITCC is how industry leaders collaborate with each
other in an open format to explore new or different ways of doing business that inspire and
encourage innovation, establishing and sharing best practices that allow us to extend that
knowledge to our community. Certiprof has contribute with white papers in the Career Path
Ways Taskforce a taskforce that was implemented internally to offer students with the
opportunity to know what path to take after a certification.
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Agile Alliance

Certiprof® is a corporate member of the Agile Alliance.
By joining the Agile Alliance corporate program, we continue
to empower people by helping them reach their potential

through education. Every day, we provide more tools and ,-
resources that enable our partners to train professionals who la W e

seek to enhance their professional development and skills.

https://www.agilealliance.org/organizations/certiprof/

CORPORATE
MEMBER
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Credly

This alliance allows people and companies certified with Certiprof®
to have a worldwide distinction through a digital badge.

Credly is the world's largest badge issuer and leading technology
companies such as IBM, Microsoft, PMI, Nokia, Stanford University,

among others, issue their badges with Credly.

Companies that issue knowledge validation badges with Credly:

° IBM by Pearson

* Microsoft

° PMI

* Stanford University
* Certiprof
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Digital Badges

According to the IT Certification Council (ITCC) study,
years ago, people knew very little about digital badges.
 cerlprl Today, large companies and educational institutions

SCRUM MASTER

around the world issue badges.

Digital badges contain detailed metadata about who
earned them, the competencies required and the
organization that issued them. Some badges are even
linked to the activities required to earn them.

certime

For companies and educational institutions, badges and
the information they provide are so important that many
decisions, such as hiring or admission decisions, are

|nSig nias Digitq les: based on the data they provide.

cQué Son?
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Why are they important?

* Ease of Sharing and Verifying Achievements:

Digital badges allow professionals to showcase and verify their
achievements instantly and globally. According to a Credly
report, LinkedIn profiles with digital badges receive 40%
more attention from recruiters and employers.

* Visibility on Digital Platforms:

In a survey conducted by Pearson and Credly, 85% of users
who earned digital badges shared them on Linkedln, and
75% reported that this improved their professional
credibility in their networks. In addition, 76% of employers
surveyed said that digital badges help them quickly identify
specific skills.
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Why are they important?

* Hiring Impact:

A study by the International Project Management
Association (PMI) found that candidates who display project
management digital badges are 60% more likely to be hired
compared to those who only mention their skills without digital
verification.
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Why are they important?

i

Personal Brand Empowerment:

Digital badges' instant Vvisibility and verification allow
professionals to demonstrate their skills and build a solid
personal brand. According to a LinkedIn study, professionals
who use digital badges are 24% more likely to advance in their
careers.

Certification and digital badges validate knowledge and are
powerful tools for continuous improvement and employability.
In a world where lifelong learning has become the norm, these
credentials are key to professional development and
competitiveness in the global job market.
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Not all badges are the same, and at Certiprof, we are committed

J to offering you more than just digital recognition. By earning a
badge issued by certiprof, you will be receiving a validation of your
\ knowledge backed by one of the world's leading professional
< certification bodies.

/ Take the next step and earn the badge that will open doors

and position you as an expert in your field.
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Why is it important to obtain your certificate?

Proof of experience: Your certificate is a formal recognition of
the skills and knowledge you have acquired. It serves as
verifiable proof of your qualifications and demonstrates your
commitment to excellence in your field.

Credibility and recognition: In today's competitive job
market, employers and peers value credentials that set you
apart from others. A certificate from a recognized institution,
such as Certiprof, provides instant credibility and boosts your
professional reputation.

Career advancement: Having your certification can open
doors to new opportunities. Whether it's a promotion, a pay
raise or a new job, certifications are a key differentiator that
employers consider when evaluating candidates.
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Why getting your certificate is essential?

Networking Opportunities: Holding a certificate connects you
with a network of certified professionals. Many organizations
have alumni or networking groups where you can share
experiences, exchange ideas, and grow your professional
circle.

Personal Achievement: Earning a certification is a significant
accomplishment, and your certificate is a tangible reminder of
the hard work, dedication, and progress you’ve made. It's
something you can be proud of and showcase to others.
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Generative Al for Marketing

Issued by Certiprof

GAIFMPC " The Generative Al for Marketing Badge validates proficiency in strategically using generative
®

certiprof

GENERATIVE Al

artificial intelligence tools to optimize campaigns, personalize experiences, and maximize ROl in
digital marketing. Badge holders have demonstrated key skills in the ethical and innovative design

of Al-driven strategies.

FOR MARKETING
[ Certification S Free
skills
‘ Analytics ‘ ‘ Automation ‘ ‘ Innovation ‘ ‘ Marketing Strategy ‘ ‘ Optimization ‘ ‘ Personalization

https://www.credly.com/org/certiprof/badge/generative-ai-for-marketing
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Lifelong Learning

* Certiprof has created a special badge to recognize consistent trainees.

°* By 2024, more than 1,000,000 of these badges have been issued in
more than 11 languages.

Purpose and Philosophy

* This badge is intended for people who firmly believe that education can
change lives and transform the world.

°* The philosophy behind the badge is to promote commitment to
continuous lifelong learning.

Accessing and Obtaining the Badge

°* The Lifelong Learning badge is awarded at no cost to those who
identify with this approach to learning.

* Anyone who considers themselves a consistent learner can claim their
badge by visiting:

https://certiprof.com/pages/certiprof-lifelong-learning

certiprof

LIFELONG LEARNING

>
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SHARE AND VERIFY
YOUR LEARNING
ACHIEVEMENTS

EASILY
#HGAIFMPC #certiprof
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http://www.certiprof.com/

Module I:

Introduction and Fundamentals of
Generative Artificial Intelligence.
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Definition of Generative Al

What is Generative Artificial Intelligence?

Generative Al creates original content based on patterns
learned from existing data.

Generate text, images, audio, videos and more.

Example: ChatGPT can generate articles, while DALL-E
creates unique images.

Reference note:

Generative Al uses advanced algorithms, such as

Transformers, to analyze huge amounts of data and predict

GAIFMPC™ Version 012025 @'
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Differences between Generative Al, Machine Learning and Deep Learning

Generative Al vs. other types of Al

TYPE OF Al DESCRIPTION EXAMPLE

Machine Learning Learn patterns to make predictions. Product recommendations.

Deep Learning Uses neural networks for complex analysis. Facial recognition.

Generative Al Create original content with pre-trained models. DALL-E, ChatGPT.

Generative Al is an extension of Deep Learning that specializes in content creation.

19 GAIFMPC™ Version 012025 @'



Evolution of Generative Al

Appearance of the
Transformers with Google's
"Attentionis All You Need"
paper. This breakthrough
revolutionized Al's ability to
process sequential data, such
as text and audio, with greater

The evolution towards
multimodal Al models,
capable of working
simultaneously with text,
images, and audio, will enable
integrated and more intuitive

user experiences.
accuracy and speed. P
1990s Year 2017 Years 2020-2023 Future

Takeoff of advanced models

Beginning of supervised such as GPT-3 and GPT-4,

learning, where Al systems which took the generation of

learned from labeled data, text, images, and code to

marking the beginning of unprecedented levels,

human-directed training. transforming industries such as
marketing, education, and
healthcare.

® ®

Advances in Transformers have revolutionized Al's ability to generate contextual and relevant content.
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Digital Marketing Impact

How is Generative Al Changing Marketing?

Content Creation:

®* Generate texts for blogs, social networks, and e-mails in minutes, maintaining
quality and adapting to the desired tone.

® Design unique images and stunning visuals for advertising campaigns without
the need for traditional photographers or designers.

® |t offers creative solutions that optimize time and enhance innovation.

Customization:

* It allows you to segment audiences with greater precision, identifying specific
interests and behaviors in real-time.

® Generate hyper-personalized recommendations for each user, increasing
engagement and conversions.

®* Improve customer experience by tailoring messages and content to individual
preferences.

GAIFMPC™ Version 012025




Digital Marketing Impact

How is Generative Al Changing Marketing?

Automation:

®* Simplifies marketing campaign management, from email design to
scheduling social media posts.
®* Optimizes digital advertising execution by creating dynamic ads tailored to

real-time performance.
* Significantly reduces the time and resources required to implement ' a S e r
marketing strategies, increasing operational efficiency.

Example: Jasper Al writes customized advertising copy for various
audiences. https://www.jasper.ai/image-suite

Studies show a 30% increase in productivity for marketing teams that integrate generative Al into their processes.
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Case Studies

Outstanding Cases of the Use of Generative Al
& DALLE
1. Coca-Cola: Used DALL-E to generate unique visuals for global
campaigns.
2. Spotify: Generation of personalized playlists with generative Al.
3. Nike: Creating customized landing pages and ads with Copy.ai.

o
These companies have implemented generative Al to personalize COPYCaI

experiences, reducing creation costs.

3 GAIFMPC™ Version 012025 @'



Risks and Governance

Ethical Challenges and Governance Considerations

Ethical Risks:

®* Creation of deepfakes and disinformation:

® Altechnologies can be misused to generate fake videos or images, manipulating public perception and damaging
trustin brands or public figures.

* Example: Misuse of deepfakes in political or commercial campaigns to disseminate misleading messages.
®* Biasesinthe dataused:

* Al models reflect limitations or imbalances in the data they are trained on, which can lead to discriminatory
decisions or exclusion of certain groups.

®* Example: Ads that prioritize certain demographics while excluding others.
®* Impacton privacy:

® Collecting and using large volumes of data to personalize campaigns can put users' security and privacy at risk.

® Regulations such as GDPR seek to mitigate these risks, but compliance remains a global challenge.
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Risks and Governance

Ethical Challenges and Governance Considerations

Emerging Regulations:

®* AlAct(EU):
® The European Union is working on a regulatory framework to supervise and control the use of Al, establishing
standards of transparency, fairness, and safety.

® Proposesrisk levels for Al applications, from "minimal" to "high".

®* Ethical Marketing Best Practices:
* Implementation of transparency in the use of Al, informing consumers about content generated by artificial
intelligence.

® Constant review of data and models to identify and eliminate biases.

® Establish controls to ensure that advertising strategies are inclusive and respectful of user rights.

Marketers must understand the importance of transparency and accountability when using generative Al tools.

GAIFMPC™ Version 012025
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Best Practices for Ethical Marketing with Al

Towards a Responsible Use of Generative Al

1. Transparency:

* Inform the customer: Consumers must know when the content they consume
has been generated by artificial intelligence.

* Benefits: Increases trust in the brand and fosters a more ethical relationship
with users.

* Practical example: Indicate in automated emails or visual content that they
were created with Al tools such as ChatGPT or DALL-E.

2. DataDiversity:

* Minimize bias: Use representative and diverse data sets to train models,
avoiding exclusions or unfair generalizations.

* Positive impact: Promotes inclusive campaigns that resonate with broad
audiences and reduce the risk of discrimination.

* Best practice: Perform regular audits of training data and adjust models
according to the results.
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Best Practices for Ethical Marketing with Al

Towards a Responsible Use of Generative Al

3.

Privacy:

Comply with regulations: Regulations such as the GDPR (General Data Protection
Regulation) in the European Union and the CCPA (California Consumer Privacy Act)
require companies to protect users' personal data.

Key actions: Request explicit consent for data use, limit collection to the minimum
necessary, and apply anonymization techniques.

Example: Implement clear policies in the platforms where generative Al solutions are
integrated.

Human Review:

Validate results: Al models can make mistakes or generate content that does not align
with brand values.

Supervision required: Ensures the content meets quality standards and is appropriate
for the target audience.

Best practice: Create specialized teams to review and adjust Al outputs before
publication.

Companies that prioritize ethics in Al not only reduce risk but also strengthen customer trust.
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Conclusion

Generative Al is a powerful tool for digital

marketing.
°* Their adoption can transform key processes,

Aol Wrar . 2ol B, Sl K
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[
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improve results, and personalize experiences.

* However, ethical and legal risks must be carefully

)
.
?

managed.

With a solid understanding of these fundamentals, we

are ready to explore specific tools and applications in
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Generative Al Professional Certificate

Benefits

* Broadening of knowledge in Al, preparation for Al project management,
ability to evaluate the impact of Al in the workplace, improvement of
competitiveness, and operational efficiency.

o | GAIPC™

certiprof

Skills Developed
GENERATIVE Al

N~~~

* Understanding of Al models, machine and deep learning fundamentals,
identification and application of Al in various contexts, Al project
management, and assessment of security concerns in Al.

https://certiprof.com/collections/new-technologies-
certifications/products/generative-ai-professional-
certification-gaipc
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Module 2:
Key Generative Al Tools fc




Introduction

Why Are Generative Al Tools Essential in Marketing?

- - 1. Creative Process Automation and Time-Saving:

* Efficient content creation: Generate texts, images, and videos in
minutes, optimizing human resources and accelerating the
development of campaigns.

®* Practical example: Tools like ChatGPT can compose personalized
emails in seconds, allowing teams time to focus on high-level
strategies.

®* Impact: Reduces production times by 50% and minimizes errors in
repetitive tasks.

2. Real-Time Mass Customization:

®* Direct connection with users: Generative Al tools allow for the
tailoring of messages and content based on individual customer

preferences.
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Introduction

Why Are Generative Al Tools Essential in Marketing?

Practical example: Using Jasper Al to generate targeted ads for
different audience segments with relevant messages.

Benefit: Increase conversion and engagement by delivering unique and
personalized experiences at scale.

Promoting Innovation and New Forms of Interaction:

Exploring new creative ideas: Al, such as MidJourney and DALL-E,
allows brands to design visual concepts never before imagined,
capturing the attention of wider audiences.

Multimodal integration: Next-generation tools allow combining text,
images, and audio to create interactive experiences.
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Introduction

Why Are Generative Al Tools Essential in Marketing?

¢* Example: Immersive campaigns using Al-generated

> BV

visual and narrative content, such as interactive videos

NTRODUCINC : -
{TRODUCIN with custom Synthesia avatars.

[ ]
- S nt h esl ( ° Impact: Promotes brand differentiation in competitive
J y markets.

B

-."L.lmm..lms
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https://www.synthesia.io/es

According to a Forbes article, generative Al tools are redefining productivity in marketing teams.

GAIFMPC™ Version 012025



https://www.synthesia.io/es

Text Generation with ChatGPT

1. OpenAl Advanced Language Model:

®* Revolutionary technology: ChatGPT uses the Transformers
architecture to generate consistent, accurate, context-sensitive text. It
can answer questions, complete writing tasks, and sustain fluent
conversations.

* Key capabilities: It can learn from large volumes of data and adjust its
responses according to specific indications, making it highly flexible for
diverse marketing applications.

®* Impact: Allows companies to produce content quickly and

professionally, optimizing human resources.

2. Marketing applications:

®* Content Creation for Blogs and Social Media:

®* Generate SEO-optimized articles, social media posts, and

product descriptions in seconds.
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Text Generation with ChatGPT

®* Content Creation for Blogs and Social Networks:
® Generate SEO-optimized articles, social media posts, and
product descriptions in seconds.
* Automated Response in Chatbots:

® Integrate ChatGPT into customer service platforms to answer
frequently asked questions instantly and accurately.

® Practical example: An e-commerce company implements a
chatbot with ChatGPT to handle product availability, returns,
and shipping queries.

* Drafting of Promotional Emails:

® Personalize promotional messages for different customer
segments, increasing the probability of conversion.
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Text Generation with ChatGPT

Practical example:

® Instruction: "Write a promotional email for a 20% discount on
organic products."

®* Result: Attractive content adapted to the audience.

ChatGPT is used by brands like Shopify to automate creative tasks and
improve customer service.
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Jasper Al for Optimized Content

1. Intelligent Content Creation Platform:

®* Persuasive generation: Jasper Al uses advanced artificial intelligence to produce text that captures attention and motivates

action, which is essential to the success of digital marketing campaigns.

®* SEO Optimization: Integrates optimization techniques in the generated texts, ensuring a better positioning in search engines

like Google.

® Versatility: Jasper Al allows you to adjust the tone, style, and length of the content according to the needs of the brand or target

audience.

2. Marketing Applications:
¢ Advertising copywriting:

* Generate compelling and persuasive ads for
platforms such as Google Ads, Facebook Ads,
and more.

* Practical example: A marketing team uses
Jasper Al to write five variants of a Facebook ad
promoting a new product, reducing creation time
by 60%.

Q Jasper Platform  Solutions  Resources Company  Pricing Login FreeTrial
{Q) > SolutionsbyRole > Performance Marketers
Rewrite the revenue
marketing playbook
Embrace next-gen ABM and get to pipeline targets faster with a
level of personalization and scale previously thought impossible.

https://www.jasper.ai/solutions/by-role/performance-marketers
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Jasper Al for Optimized Content

® Creation of Product Descriptions and Detailed Guides:

® Produce clear, attractive, and customer-oriented descriptions that
are ideal for e-commerce.

® Practical example: Jasper Al generates SEO-optimized
descriptions of 50 products in an online store in less than 30
minutes, improving the site's visibility in search engines.
®* Generation of Blogs and Articles:

® Write long content, such as blogs or guides, with a logical structure
and adapted to the target audience's needs.

® Practical example: Jasper Al writes a 1,500-word article on "Digital
Marketing Trends 2024," saving the creative team more than 4
hours.

Jasper Al allows you to customize the text's tone to match your brand identity.
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Visual Creation with DALL-E

DALL-E: Images from Text

* Text Image Generation: DALL-E uses advanced artificial
intelligence to interpret textual descriptions and transform them
into unique and detailed images.

® Creative Versatility: From illustrations to photorealistic graphics,
DALL-E can generate visuals that adapt to each campaign's
specific needs.

®* Personalization: The images generated are unique, allowing
brands to differentiate themselves in a competitive market.

Marketing applications:

Development of Impactful Visuals for Social Networks:

®* Generate visual content that stands out on platforms such as

Instagram, Facebook, or LinkedIn, capturing users' attention.

Example of an image created with DALL-E
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Visual Creation with DALL-E

DALL-E: Images from Text

Creation of Visual Concepts for Products:

®* It helpsto design visual prototypes or explore creative ideas before physical production.

GENERATIVE ‘ Advertising Design and Branding:
INTELLIGENCE < e

®* Create custom images for banners, posters, and digital ads that
reflect the brand's visual identity.

Marketing benefits:

®* Creative Efficiency: Generate high-quality images in minutes,
reducing production time and costs.

® Innovation: It allows exploring visual concepts that would not be
possible with traditional methods.

® Customization: Offers unique and tailor-made visuals for each

campaign.

GAIFMPC™ Version 012025 <




Visual Creation with DALL-E

Generate an image of a cafe in the middle of a forest

DALL-E: Images from Text

®* Practical example:

® Instruction: "Generate an image of a cafe in the
middle of a forest."

® Result: Visually appealing image ready for
campaigns.

Here you have the image of a cozy cafe in the middle of a forest. | hope you like it, and it
captures the atmosphere you imagined. Is there anything else | can help you with?

DALL-E has excelled in generating fast, high-quality visual content for
creative projects.

Send a message to ChatGPT

0 &8
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Creative Design with MidJourney

MidJourney: Custom Digital Art

* Art from text: MidJourney interprets textual descriptions and converts them into unique artistic and visual graphics, with an
unparalleled level of detail and creativity.

® Creative flexibility: It allows the exploration of varied artistic styles, from minimalist designs to complex pieces inspired by
movements such as surrealism or futurism.

® Visual exclusivity: Ideal for brands that seek to stand out and communicate their identity in an innovative way.

Marketing Applications:

® Creation of Visual Content for Branding Campaigns: Design unique
pieces that reinforce the brand's visual identity in marketing and M idjo u rn ey
advertising campaigns. m

* Development of Creative Pieces for Social Media: Generate

attractive visual content that increases engagement on platforms like https://www.midjourney.com

Instagram, TikTok, and Pinterest.
o= GAIFMPC™ Version 012025 @'


https://www.midjourney.com/explore?tab=top

Creative Design with MidJourney

MidJourney: Custom Digital Art

Exploration of Innovative Visual Concepts:

®* Creative Prototyping: MidJourney helps explore ideas for new products or campaigns prior to implementation, enabling rapid visual
validation.

Marketing benefits:

® Unlimited Creativity: Expands visual possibilities by allowing customized
artistic styles.

* Differentiation: Offers unique images that make brands stand out from
the competition.

®* Resource Savings: Generate high-quality graphics without the need for a
dedicated design or photography team.

® Practical example:

® Instruction: "Design a futuristic floating city with flying ships."

¢ Result: Detailed and unique artwork to stand out on digital
platforms.
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Audio Generation with ElevenLabs

ElevenLabs: Natural Synthetic Voice

Advanced Voice Generation Platform:

® Realistic narration: ElevenLabs uses advanced artificial

intelligence algorithms to generate synthetic voices that are virtually E I eve n
indistinguishable from human voices.
® Personalization: It allows adjusting parameters such as tone,
speed, language, and emotional style, perfectly adapting to the
needs of each campaign. a s

®* Multilingual: Compatible with multiple languages, ideal for brands

seeking to reach global audiences with culturally adapted voices.
. L https://elevenlabs.io/
Marketing applications:
®* Audio Production for Promotional Videos: Generate engaging
and professional narration for marketing videos, tutorials,

commercials, or educational content.
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Audio Generation with ElevenLabs

ElevenLabs: Natural Synthetic Voice

* Development of Virtual Assistants with Custom Voices: Create
unique voices for chatbots and virtual assistants that enhance eve n
customer interaction, making it warmer and more professional.

New Brand Experiences:

®* Immersive campaigns: Brands can integrate personalized voice
narration into interactive experiences like mobile apps or websites. a s

®* Accessibility: Ideal for producing inclusive content, such as

audiobooks or podcasts, facilitating access to more audiences.
https://elevenlabs.io/
Marketing benefits:
* Professional Quality: Synthetic voices that sound natural without

the need to hire speakers.
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Audio Generation with ElevenLabs

ElevenLabs: Natural Synthetic Voice

®* Efficiency: Reduces storytelling production time and allows for

quick content changes.

® Scalability: Generate multilingual content for global campaigns.
®* Practical example: I a b s
® Text: "Welcome to EcoStore, where every purchase is

a step towards a greener world".

® Result: Professional narration for video integration. https://eleventabs.iof

Reference note:
ElevenLabs makes it easy to create personalized narratives for

immersive customer experiences.
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Video Editing with Runway

Runway: Creating Intelligent Videos

Introdiicing
Gen—3 Alpha.

P Pt e P, P Pk trllsd ot Wl

https://runwayml.com/

* Simplified editing: Runway uses artificial intelligence to
facilitate complex video editing tasks, enabling quick and
precise adjustments without the need for advanced editing
software expertise.

* Automated generation: Offers the ability to create dynamic
and visually impactful content using Al tools that optimize
creativity.

®* Advanced visual effects: Integrates options for applying
effects such as background removal, color editing, custom
transitions, and overlays.

Marketing applications:

®* Promotional Video Production with Advanced Visual
Effects: Create high-quality advertising videos with visual

elements that capture the viewer's attention.
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Video Editing with Runway

Runway: Creating Intelligent Videos

®* Dynamic Content Generation for Social Networks:

FUMMAEY WA ] R e | o

Design short and attractive videos that generate interaction
on platforms like Instagram, TikTok, and YouTube.

New Creative Experiences:

* Automation of tedious tasks: Functions such as automatic
background removal or intelligent cropping save hours of

manual work.

II]'[I‘OdllClIlQ ® Scalable content: Runway allows you to create multiple
Gen_3 Alpha versions of a video adapted to different platforms and

T T—— audiences
|

® Collaborative optimization: Using cloud-based editing

https://runwayml.com/ capabilities, marketing teams can work simultaneously on

audiovisual projects.
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Video Editing with Runway

Runway: Creating Intelligent Videos

Marketing benefits:

®* Creative Efficiency: Significantly reduces the time required to edit and produce

audiovisual content.

®* Accessibility: Intuitive tools that make it possible to create professional videos without

advanced technical expertise.

®* Personalization: Allows to adapt each video to the specific needs of campaigns and

audiences.

®* Practical example:

® Instruction: "Create a video showing a bottle that transforms into a plant when
recycled."

® Result: Animated video illustrating a sustainable concept.

Runway is a powerful option for marketers looking to automate the production of creative video.
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Virtual Presenters with Synthesia

Synthesia: Custom Videos

l: Synthesic Platferm ~  Solutions v Resources v  Pricing Enterprise ] Log in Book demo

TRY IT YOURSELF

Try out our free Al
Video Generator

1 Select avatar

®* Text-based virtual presenters: Synthesia converts text into
personalized videos using realistic virtual avatars, eliminating
the need for traditional recordings.

®* Multilingual and adaptable: Videos can be created in more

than 120 languages, with tone, dress and background

2 Edit your video script in any language

customization options, allowing you to reach global

Hey, Alex here

audiences.

ideas to life!

® Efficiency: Produce videos in minutes, significantly reducing

time and costs of audiovisual production.

AVATAR: ALEX

Political, inappropriate and discriminatory content will not be approved.

https://www.synthesia.io
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Virtual Presenters with Synthesia

Synthesia: Custom Videos

Marketing applications:

®* Create Tutorials and Welcome Messages: Design clear and attractive tutorials to explain
products or services and personalized messages to welcome new customers.

®* Video Personalization for Segmented Campaigns: Generate messages tailored to specific
segments, such as personalized promotions based on location or purchase history.

New Audiovisual Experiences:

® Interactive videos: Synthesia allows you to add interactive elements like call-to-action
buttons to maximize viewer engagement.
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Virtual Presenters with Synthesia

Synthesia: Custom Videos

Inclusive marketing: Create accessible content with
automatic captioning, extending reach to audiences with
diverse needs.

Scalability: Facilitates mass production of personalized
videos, ideal for global campaigns or campaigns targeting

large databases.

Marketing benefits:

Operational Efficiency: Reduces costs by eliminating the
need for recording equipment and actors.
Global Reach: Compatible with multiple languages and
cultures, ideal for international campaigns.
Personalized Engagement: Improve customer connection

through messages tailored to their interests and needs.

®* Practical example:

® |nstruction:; "Create a welcome video for new
customers."

®* Result: Professional avatar that communicates a
message adapted to the client.

Synthesia allows brands to scale video message personalization

without the need for traditional production.
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Introduction to Multimodal Models

What are Multimodal Models?

Definition of Multimodal Models:

Advanced capability: Multimodal models are artificial
intelligence systems designed to process and combine
different types of data (text, images, audio, video)
simultaneously, creating a more complete and contextual
understanding of the environment.

Data interconnection: Unlike traditional models, multimodal
models integrate multiple sources of information to generate
more accurate and relevant results.

Technical example: A model can analyze a social media
post that combines text, images, and videos and generate

valuable insights for a marketing campaign.
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Introduction to Multimodal Models

What are Multimodal Models?

Marketing applications:

¢ Sentiment Analysis in Social Networks:

®* Multimodal models can simultaneously interpret comment text,
shared images, and posted videos, providing a richer
assessment of audience emotions and perceptions of a brand or
product.

®* Creation of Rich Content in Multiple Formats:

®* |t facilitates the generation of campaigns that integrate text,

images, and audio to deliver immersive experiences.
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Introduction to Multimodal Models

What are Multimodal Models?

New Possibilities for Marketing:

Advanced contextual analysis: By processing multiple
types of data, multimodal models can identify emerging
trends and consumer behaviors with greater accuracy.
Optimized personalization: Combine visual, textual, and
auditory data to create content tailored to user's preferences
and behaviors.

Creative automation: Generate content in different formats
(visual posts, audio narratives, interactive graphics) from a

single data input, optimizing resources.
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Introduction to Multimodal Models

What are Multimodal Models?

Marketing benefits:

®* Complete Customer Understanding: Enables analysis of
multiple dimensions of consumer behavior and emotions.

®* Production of Impactful Campaigns: Integrates visual,
textual, and auditory formats to capture attention across
multiple channels.

®* Creative Efficiency: Automates the generation of rich
content, reducing costs and production time.

Reference note:

®* Multimodal models are the future of generative Al, enabling

more integrated and effective experiences.
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Using OpenAl CLIP

OpenAl CLIP: Multiformat Analysis

What is OpenAl CLIP?

®* Advanced Al tool: CLIP (Contrastive Language-Image Pre-training) is a model
developed by OpenAl that connects images and text to understand and analyze
contexts comprehensively.

®* Multimodal capability: This model interprets visual and textual elements
simultaneously, providing insights combining both dimensions.

®* Key benefit: CLIP analyzes isolated data and understands how they are related,

allowing a more complete and useful evaluation in marketing.
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Using OpenAl CLIP

OpenAl CLIP: Multiformat Analysis

Marketing applications:

®* Provide Social Media Postings:

® CLIP evaluates the impact of images and text combined in publications to identify
which messages and visuals generate the most interaction.

® Identification of Emerging Trends:

® It allows you to analyze large volumes of visual and textual content to identify key
themes, such as design trends, popular hashtags, or recurring patterns.

New Capabilities for Marketing:

®* Advanced Segmentation: CLIP can associate audience interests and preferences by

analyzing how they interact with content that combines text and images.
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Using OpenAl CLIP

OpenAl CLIP: Multiformat Analysis

®* Competitive Analysis: Helps to compare own and competitor campaigns to identify strengths and weaknesses in
visual and textual messages.

®* Creative Optimization: Suggests more effective combinations of images and text based on detected success
patterns.

Marketing benefits:

®* Comprehensive Analysis: Merges text and images for deeper and more contextual insights.

®* Trend Prediction: Detects patterns that help anticipate consumer behaviors.

* Strategic Optimization: Allows you to adjust content in real-time to improve campaign performance.

CLIP helps marketers better understand their audience's preferences.
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Example with Multimodal GPT

Multimodal GPT: Integrated Content

What is Multimodal GPT?

Advanced technology: GPT Multimodal combines text
generation capabilities with analysis and visual content creation,
allowing you to work simultaneously with multiple formats such
as text, images, and soon, audio.

Seamless

integration: By understanding and generating

content in different modalities, GPT Multimodal ensures
consistency and relevance between the elements generated.

Key benefit: Ideal for marketing campaigns that require a
comprehensive approach and rapid execution of perfectly

aligned visual and written content.

&) openAl

Practical Example:

Instruction: "Generate content for a sustainable travel landing

page with text and image."
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Example with Multimodal GPT

Multimodal GPT: Integrated Content

®* Process:
®* GPT Multimodal writes engaging copy highlighting sustainable travel's benefits, using keywords for SEO.

¢ Simultaneously, it generates visually striking images, such as natural landscapes and concepts related to
sustainability.

®* Result: Alanding page that combines compelling text with themed images, ready for direct implementation.

®* Impact: Improves user experience, increases dwell time and improves conversion rates.

Other Marketing Applications:

* Integrated Campaign Design: Create coherent content for ads, social networks and web pages with combined text,

graphics and images.
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Example with Multimodal GPT

Multimodal GPT: Integrated Content

®* Generation of Creative Prototypes: Allows the development of initial design concepts and copy to validate ideas
before final production.

® Mass Customization: Design personalized landing pages that combine text and visual elements tailored to user
preferences.

Marketing benefits:

®* Creative Coherence: Ensures that text and images are perfectly aligned, creating a seamless visual and narrative
experience.

®* Operational Efficiency: Reduces campaign development times by generating multimodal content simultaneously.

¢ Strategic Optimization: Improves personalization and segmentation by combining visual and textual data tailored

to the target audience.

GPT Multimodal offers a comprehensive solution for complex marketing projects.
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Key Benefits of these Tools

Marketing Impact

* Improved efficiency and creativity.
* Large-scale customization.

* Costreduction in creative production.

Generative Al tools are transforming marketing by enabling

greater agility and quality in campaigns.
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Extended Comparison of Generative Al Tools

Which Tool to Choose for Your Marketing Needs?

Comparative table of generative Al tools most commonly used in marketing:

Tool

ChatGPT
Jasper Al
DALL-E
MidJourney
ElevenLabs
Runway
Synthesia

Canva with Al

Application Example

Text generation

Personalized emails, quick responses.

Optimized texts for marketing

Product descriptions, blogs.

Image creation

Visuals for campaigns, conceptual design.

Digital art

Visual content for branding.

Narrations with synthetic voice

Promotional videos, virtual assistants.

Video editing and generation

Dynamic audiovisual campaigns.

Virtual presenters

Customized videos for clients.

Graphic design with suggestions

Creation of content for social networks.
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Extended Comparison of Generative Al Tools

Which Tool to Choose for Your Marketing Needs?

Comparative table of generative Al tools most commonly used in marketing:

Lumen5 Automated videos. Transformation of blogs into videos.
Content optimization. SEO analysis to improve positioning.
Automated text generation. Publications for social networks.
Adobe Firefly Multimedia creation with Al. Image generation and quick edits.
Audio and video editing with Al. Podcasts, video denoising.
DeepArt.io Artistic styling of images. Transformation of photos into digital art.

These tools cover a broad spectrum of applications, from textual and visual content creation to SEO optimization and

audio/video editing, allowing marketers to choose according to their specific needs.
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Conclusions

* Knowing these tools allows you to optimize creative
processes.

* Practical applications include text, image, audio, and
video generation.

* Personalization and creativity significantly impact

campaign ROI.

Mastering these tools is key to standing out in modern

marketing.
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Content Marketing Micro-Credential

Benefits

°* |t is a practical training designed to teach strategies that go beyond
traditional advertising. It focuses on creating relevant and valuable
content to attract, educate, and retain audiences, strengthening the
connection between brands and their customers. This program focuses
on authenticity and value, enabling participants to build sustainable
relationships with their audiences.

Skills Developed
* Persuasive and educational content writing.
* SEO strategy management and keyword optimization.

* Planning and execution of social media campaigns. https://microcredentials.certiprof.com/
* Content metrics analysis for continuous improvement. content-marketing

* Creation of content strategies aligned with business objectives.
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Module 3:

Practical Applications of Ge
in Marketing.



Introduction

This module delves into the practical applications of
generative Al in marketing, illustrating how these tools can
optimize processes, improve personalization, and foster
innovation in campaigns.

Exploring how generative Al transforms marketing

strategies and tactics.
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Customized Content Generation

Large Scale Personalization with Generative Artificial Intelligence

Generative Al as a Personalization Tool:

® Tailoring to individual needs: Generative artificial intelligence uses customer data, such as purchase behavior,
interests, and locations, to create highly relevant and personalized content.

® Efficient automation: Allows you to generate large volumes of content tailored to different audience segments in
record time.

®* Directimpact: Improves customer experience, strengthens brand connection, and increases conversion rates.

Practical Example:

® Using ChatGPT for Personalized Emails:

® Context: An online store collects the purchase history of its customers, including products purchased and
frequency of purchase.

® Process: ChatGPT uses this information to compose personalized emails, including specific recommendations
based on customer preferences.

® Result: Increased engagement with emails that reflect genuine consumer interest and a 25% increase in click-
through rate.
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Customized Content Generation

Large Scale Personalization with Generative Artificial Intelligence

Other Al Applications in Personalization:

®* Dynamic Landing Page Creation: Generate landing pages tailored to visitors' individual interests, highlighting relevant
products and personalized offers.

® Personalization in Digital Advertising: Design ads tailored to consumer behavioral data, such as geographic locations or
previous interactions with the brand.

®* Advanced Segmentation in Social Media: Produce specific publications for different segments, optimizing the message
and creativity according to the user's profile.

Marketing benefits:

®* Relevance: Increase the emotional connection with the customer by offering content that resonates with their personal
interests.

* Efficiency: Automates the creation of personalized messages on a large scale, reducing costs and operational time.

®* Engagement: Increases customer interaction with the brand, improving metrics such as open and conversion rates.

Reference note: According to McKinsey, companies that use Al to personalize experiences can increase revenue by 5-15%.

McKinsey & Company
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Customized Content Generation

According to McKinsey, companies that use Al to

personalize experiences can increase revenue by 5-
15%.

McKinsey & Company

H_
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Creating Personalized Content with Al

How to use ChatGPT:

1. Define the target audience: Identify customer preferences and needs based on CRM data.

2. Configure the tool: Use ChatGPT or Jasper All.
* Indicate the desired tone, style, and format.
+  Sample prompt: "Write a personalized email to John, a frequent customer, offering an exclusive

20% discount on technology."

3. Content review: Verify that the generated text complies with the campaign's objectives and is

error-free.

4. Implementation: Integrate the content into the email marketing platform.
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Content Creation Automation

Efficiency in Content Creation with Generative Al:

®* Creative Automation: Tools like Jasper Al streamline the production of marketing content by generating
persuasive and optimized copy in a matter of minutes.

®* Reduced Time and Effort: Automate repetitive tasks such as blog writing, product descriptions, and social
media posts, freeing time to focus on high-level strategies.

®* Consistent Quality: They ensure a professional tone aligned with brand values in all materials generated.

®* Practical Example: A/B Testing with Ad Variants:

® Context: A marketing team must evaluate which ad resonates most with its target audience.

®* Process: Jasper Al generates multiple variants of advertising text with different tones and
approaches.

®* Result: A/B tests show that a variant with an emotional approach generates 35% more clicks,
optimizing campaign performance.
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Content Creation Automation

Other Applications in Content Production:

®* SEO Optimized Blog and Article Writing: Generate engaging and structured content to improve search
engine visibility.

®* Creation of Product Descriptions for e-Commerce: Design clear and attractive texts highlighting the
products' main features and benefits.

®* Social Media Post Generation: Produce attractive captions adapted to each platform (Instagram, Facebook,
LinkedIn) with relevant messages and appropriate tone.

Marketing benefits:

® Scalability: Generate large volumes of content without compromising quality.

®* Resource Optimization: Reduce costs and creation time by automating repetitive tasks.

®* Testing and Rapid Learning: Facilitates the implementation of variants in campaigns, improving
performance with real data.

A Deloitte study indicates that marketing automation can reduce content production time by 20-30%.
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How to automate content creation:

=

Select the tool: Jasper Al or Writesonic.
2. Create a basic prompt: Define the content's subject,

length, and format.

Example: "Write a 500-word article on sustainable

fashion trends."

3. SEO optimization (optional): Add relevant keywords to
improve positioning.

4. Final editing: Customize the generated text to align it

with the brand voice.

5. Publishing: Upload the content to the blog or publishing

platform.
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Graphic Design and Visual Creativity

Creating Unique Images with Al

®* Design from text: Advanced tools such as DALL-E and MidJourney transform textual descriptions into unique images,
enabling unprecedented visual customization.

®* Creative versatility: These platforms generate everything from artistic illustrations to hyper-realistic images, adapting
to each campaign's specific needs.

®* Resource savings: Eliminate the need for traditional photography and design equipment, reducing costs and
production times.

Practical Example: Creation of Images for an Advertising Campaign:
®* Context: A cosmetics brand seeks to launch a campaign that reflects its commitment to nature and sustainability.

®* Process: MidJourney generates images of products fused with natural elements, such as leaves and flowers, from a
text prompt.
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Graphic Design and Visual Creativity

Creating Unique Images with Al

® Result: Unique visuals that highlight the brand's identity, increasing engagement on social networks by 40%.
Marketing benefits:

* Unlimited Creativity: Generate unique visuals that stand out in a saturated market.

* Operational Efficiency: Significantly reduces production times and costs associated with traditional design.

* Adaptability: Allows the creation of visual content adapted to different audiences and platforms.

Reference note: Adobe reports that the use of Al in graphic design can speed up the creative process by 50%.
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Design Innovation with Al

Design animage of a cafe in the middle of a forest at dawn with a warm
ambience

1. Select DALL-E or MidJourney: Access the platform.

2. Create adescription: Write a detailed prompt.

«  Example: "Design an image of a cafe in the middle of a forest at
sunrise with a warm atmosphere."
Image generation: Adjust quality or style options as needed.

4. Review and edit: Download and edit the image in tools such as
Canvaif necessary.

5. Campaign use: Includes visuals generated in social media posts

or advertisements.

Here you have the image of a cafe in the middle of a forest at dawn, with a warm and peaceful
atmosphere. Would you like to adjust some details or add something else?
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Custom Video Generation

Dynamic Videos with Al

* Platforms like Synthesia allow you to create videos with virtual presenters that customize messages for
different audience segments.

®* Example: Personalized welcome videos for new customers, increasing engagement.

According to HubSpot, personalized videos can increase conversion rates by 35%.
—y synthesia
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Dynamic Videos with Al

3.

4,

. . stnthesiq Platform v Solutions v  Resources v Pricini g Enter prise @ Llogin  Book demo
Configure Synthesia:
ooooooooooooooooooooooooooooo 0]
Choose a virtual avatar. Turn text to VldeO,
Select the language and tone of the message. INn minutes.
Create studio-quality videos with Al avatars and voiceo
140+ languages. It's as easy as making a slide deck.
Writing the script: Write the text for the video.
rrrrrrrrrrrrrrrrrrrr (@ Rated 47/50n62
Example: "Hello, Juan. Welcome to our community. We're
W
excited to help you reach your goals." @

Generate the video: Process the content and check the avatar quality and audio synchronization.

Publish the video: Use it in email campaigns or landing pages.
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Optimization of Advertising Campaigns

Automated Creation and Optimization

®* Multiple Version Generation: Generative Al allows you to create various versions of an ad,
adjusting text, images, and formatting to target different audience segments.

* Real-Time Optimization: These tools analyze ad performance in real-time and make automatic
adjustments to improve key metrics such as click-through rate (CTR), conversions, and reach.

* Manual Effort Reduction: Automates repetitive tasks such as ad testing and adjustment, freeing
resources for strategic activities.

Practical Example:
Audience-Based Text and Creative Adjustment:
®* Context: A fitness brand launches a social media advertising campaign to promote its new training

app.
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Optimization of Advertising Campaigns

®* Process: The Al generates several versions of the ad with different messages and visuals: one
aimed at beginners with a focus on accessibility and another for advanced athletes, highlighting
innovative features of the app.

®* Result: The Al identifies that the ad targeting beginners generates 30% more interactions and
adjusts the strategy in real-time to prioritize this segment.

Marketing benefits:

* Efficiency: Automates the creation and adjustment of ads, saving time and resources.

®* Precision: Tailor messages and visuals to resonate with each audience segment.

* Improved Results: Optimize key metrics such as CTR and ROI by making adjustments based on

real-time data.

Reference note: A Gartner report states that Al-optimized ad campaigns can increase ROI by 30%.
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Al Ad Enhancement

Jasper

https://www.jasper.ai/

Select an Al tool: Go for Jasper Al or tools integrated into advertising
platforms like Google Ads.

Define objectives: Specify key metrics such as CTR or conversion.
Create multiple variants: Generate different versions of text and
images to test.

Example: Variants of advertising copy to highlight unique product
benefits.

Analyze results: Use analysis tools to measure the performance of
each variant.

Optimize in real-time: Adjust the campaign according to the results.
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Predictive Customer Behavior Analysis

Anticipation of Customer Needs
Al Predictive Capabilities:

®* Behavioral Pattern Analysis: Al uses real-time and historical data, such as
past purchases, time spent on specific pages, and product clicks, to identify
trends and anticipate what customers might need or want in the future.

®* Advanced Predictive Models: Algorithms such as cohort analysis and
machine learning generate accurate recommendations that maximize the
relevance of interactions.

®* Marketing Impact: Improves personalization, increases customer satisfaction,
and fosters long-term loyalty.

Practical Example: Personalized Product Recommendations:

® Context: An e-commerce collects past purchases and navigation data,
including categories visited and products abandoned in the cart.
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Predictive Customer Behavior Analysis

® Process: The Al analyzes this data and suggests complementary or
related products, such as accessories for a recently purchased item.
®* Result: 25% increase in additional sales due to timely recommendations.

Other Needs Anticipation Applications:

®* Automated Email Marketing: Generate email campaigns with
personalized offers based on purchase history and browsing patterns.

®* Predictive Segmentation: Identifies customers most likely to purchase
based on previous interactions, optimizing the focus of campaigns.

® Customer Retention: Predict when a customer might abandon the brand
and activate specific strategies, such as personalized discounts.
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Predictive Customer Behavior Analysis

Marketing benefits:

®* Relevance: Provides content and recommendations that align
perfectly with customer interests.

®* Improved Conversion: Increase sales by suggesting products or
services at the right time.

®* Customer Retention: Reduce customer churn by implementing
preventive actions based on predictive data.

According to Accenture, companies implementing predictive analytics
can increase customer retention by 10-15%.
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Anticipation of Customer Needs

Collect customer data: Purchase history, website interactions, and demographics.

Load data into the tool: Use platforms like Salesforce or HubSpot with Al capabilities.

A

Generate predictions: Al analyzes patterns to recommend products or services.

Example: "John has purchased environmentally friendly products; recommend
biodegradable detergents."

4. Implementation: Use insights in retargeting campaigns or automated emails.
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Improving Customer Experience

Al Enriched Interactions

* Fast and Personalized Responses: Chatbots and virtual assistants, powered by
artificial intelligence, process queries in real-time and provide accurate, personalized
responses based on the customer's context.

* 24/7 availability: Guarantees constant attention, eliminating waiting times and
improving the user experience.

* Scalability: Handle multiple interactions simultaneously, adapting to peak demand

without additional human resources.
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Practical Example

Implementation of a Chatbot for Common Queries:

Context: An online store receives a high volume of questions about return policies and shipment tracking.

Process: An Al-based chatbot is implemented that automatically responds to these queries using real-time data from the
store's system.

Result: 40% reduction in the workload of the human team, allowing agents to focus on solving more complex problems.

Other Al Interactions Applications:

Virtual Assistance in Purchases:

Chatbots help customers choose products through recommendations based on preferences or purchase history.
Automated Technical Support:

Diagnoses and resolves common problems with products or services, providing detailed instructions.

Service Customization:

Virtual assistants remember past interactions, adapting their communication to provide a more seamless experience.
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Benefits for Marketing and Customer Service:

®* Operational Efficiency: Automates repetitive tasks, freeing human resources for strategic activities.

* Improved Customer Satisfaction: Resolves problems immediately, reducing frustrations and increasing trust in the
brand.

® Scalability: Supports high volumes of interactions without compromising quality of service.

Forrester Research indicates that 63% of customers are satisfied with Al interactions in customer service.
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Al Enriched Interactions

Configure a Chatbot:

* Select the right platform: Choose a chatbot tool that fits your business needs, such as ChatGPT, Drift or
Zendesk.

* Initial customization: Define the chatbot's purpose (customer service, sales, technical support) and design
its tone and communication style to reflect your brand identity.

®* Practical example: An e-commerce company implements ChatGPT as a virtual assistant to answer
guestions about products, shipments, and returns.

Train the Chatbot:
®* Loading relevant data: Provides the chatbot with an initial database of frequently asked questions, common
answers, and key process guides.

®* Continuous learning: Update and expand the chatbot's knowledge with real-time data, such as new policies,
promotions, or products.
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Al Enriched Interactions

Configure a Chatbot:

® Internal testing: Performs simulations to ensure that responses are accurate and aligned with customer
expectations.

Implement on the Web Site:

®* Easy integration: Place the chatbot in strategic areas of the website, such as the contact page, technical
support, or the checkout process.

®* Multi-channel: Besides the website, configure the chatbot to work on other channels such as WhatsApp,
Facebook Messenger, or mobile apps.

® Visibility: Ensure the chatbot is easily accessible with a floating button or pop-up window in relevant
sections.
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Al Enriched Interactions

Configure a Chatbot:

Measuring Impact:

®* Key metrics: Analyze indicators such as:
®* Averageresponsetime.
® Queryresolution rate without human intervention.

® Customer satisfaction level (CSAT).

®* Data-driven optimization: Adjust chatbot content and
functionalities based on metrics results.
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Real-Time Web Site Customization

How Al Works in Adaptive Web Experiences:

®* Dynamic Personalization: Artificial intelligence analyzes visitor
behavior (clicks, dwell time, interactions) in real time and modifies
website content to make it more relevant to each user.

* Data Integration: Uses information such as geographic location,
browsing history, interests, and preferences to tailor key elements
such as images, offers, and calls to action.

®* Impact: Improve the user experience by presenting content that
resonates with their needs, increasing the likelihood of

conversion.
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Real-Time Web Site Customization

Other Applications of Adaptive Experiences:

®* Personalized Product Recommendations: Displays products
related to the user's previous searches or purchases.

®* Website Design Adjustment: Modifies visual or navigation
elements according to detected preferences, such as dark themes
for night users.

®* Device-Based Content: Optimizes design and content based on
whether the user is accessing from a mobile device, tablet or PC.
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Real-Time Web Site Customization

Benefits of Adaptive Experiences with Al:

®* Immediate Relevance: Each user sees content specifically
tailored to their profile, increasing the connection with the brand.

®* Optimized Conversion: Real-time personalization increases the
likelihood that the visitor will complete a desired action, such as
purchasing or registering.

® Operational Efficiency: Automates website customization,
eliminating the need for constant manual adjustments.

Econsultancy reports that web personalization can increase
conversions by 19%.
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Adaptive Web Experiences

Social Media Presence Powered by Al

How Al Transforms Social Media Management:

« Automated Post Generation: Artificial intelligence tools such as Jasper Al and ChatGPT create engaging captions,
posts, and descriptions tailored to each platform.

« Content Optimization: Al analyzes trend data and audience behavior to suggest ideal formats, topics, and publishing
times.

* Consistent Frequency: Automates the posting schedule, ensuring an active and consistent presence on social networks.

Other Al Applications in Social Networks:
* Trend Analysis: Identifies popular topics and formats performing well in the market.
* Visual Content Generation: Use Al , such as DALL-E or MidJourney, to design uniqgue images and graphics adapted to

each platform's style.
+ Audience Segmentation: Customize publications according to the interests and behaviors of different user segments.
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Adaptive Web Experiences

Benefits of Using Al in Social Networks:
* Saves time: Automates repetitive tasks, freeing resources to focus on strategy.
* Increased Engagement: Create engaging and relevant content that resonates with the audience.

* Improved ROI: Optimize interactions and increase the impact of campaigns with less investment.

Sprout Social indicates that brands that use Al on social networks experience a 25% increase in engagement.

|
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Social Media Presence Powered by Al

Hootsuite

https://www.hootsuite.com/

1. Select atool: Go for tools such as Hootsuite Al or Lately.
2. Create a content plan: Establish publication objectives

and frequency.
3. Generate captions: Provide descriptions and hashtags

relevant to the target audience.

4. Automate publications: Schedule generated content to
optimize schedules. L a te I y

https://www.lately.ai/
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Interactive Content Creation

How Al is Revolutionizing Interactive Experiences

* Intelligent Content Design: Artificial intelligence tools generate quizzes, surveys,
and other interactive formats adapted to the user's profile, improving

personalization and relevance.

*  Augmented Interactivity: Users are more engaged when interacting with dynamic

content that responds to their interests and preferences.

* Real-Time Data Capture: As users engage, Al collects valuable information that

GAIFMPC™ Version 012025 @'
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Interactive Content Creation

Other Interactive Content Applications with Al:

* Custom Surveys: Conduct specific surveys to measure customer satisfaction or
collect opinions about products.

°* Product Experience Simulators: Offer online simulations that allow customers to
experience a product or service before purchasing.

* Interactive Story Generators: Design narrative content where the user chooses

the story's direction, increasing participation and engagement.

Outgrow states that interactive content generates 2 times more engagement than static
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Interactive Experiences with Al

1. Select a Platform:

« Specialized Tools: Platforms like Typeform and Outgrow offer

advanced functionality for designing quizzes, surveys, and

interactive calculators. .. Typefo rm
- [Ease of Use: These tools do not require advanced technical

knowledge and allow the integration of Al to customize interactions. https://www.typeform.com/

- Adaptation to Specific Purposes: Select the tool according to the
needs of your campaign:

* Typeform: Ideal for visually appealing surveys with @ O U TG R OW

dynamic options.
https://outgrow.co/
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° Outgrow: Excellent for creating interactive calculators
and lead-generation content.



https://www.typeform.com/
https://outgrow.co/

Interactive Experiences with Al

2. Design the Content:

 User-Centered Creation: Design quizzes, surveys, or calculators aligned with the
interests and needs of your audience.

* Personalization: Uses Al to adjust questions and answers in real-time, generating a
unique experience for each user.

 Key Design Elements:
° Engaging Tone: Use fun and relevant questions, such as "What kind of

traveler are you?" to recommend tour packages.

* Interactivity: Include images, graphics, and dynamic options to keep the
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Interactive Experiences with Al

3. Publish and Measure Results:

* Integration in Key Channels:

° On Social Media: Share interactive content on Instagram Stories,
Facebook Ads, or LinkedIn to reach a wider audience.

° On the Website: Integrate the quiz or survey into strategic pages such as
landing pages or help sections.

« Performance Measurement:

* Key Metrics: Analyze participation rates, interaction time, and conversions
generated.

° Data-Driven Optimization: Adjusts content based on results to improve

GAIFMPC™ Version 012025 @'
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Social Media Strategy Micro-Credential

Benefits

* It provides essential tools and knowledge to design digital strategies that
connect with audiences in an authentic and strategic way. This training
prepares participants to stand out and achieve business objectives
through social media in a world where millions of users interact daily on
digital platforms.

Skills Developed

* Audience segmentation and analysis for digital campaigns.

* Creation of attractive and strategic content for social networks.
* Management of editorial calendars for publication planning.

* Use of key metrics and analysis tools to assess impact. https://microcredentials.certiprof.com/
* Integration of social networks with global marketing objectives. sookmediacsirateey
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Module 4:

Applications of Generative
Marketing Processes




Introduction

The impact of generative Al in marketing

Discover practical applications of generative Al in key
marketing tasks, optimizing processes, personalizing content,
and generating innovative strategies.

* Generative Al can automate repetitive tasks, enhance
creativity, and personalize experiences.
* This module explores specific applications:

* Campaign automation.
* Copywriting optimization.
* Content customization.

* Generation of strategies based on data.
According to Deloitte, using Al in marketing increases

productivity by 20-30%.
@




How Does Generative Al transform Marketing?

1. Customization: Content Tailored to Each Customer

 Unique experiences: Generative Al uses data such as
purchase history, browsing, and behavior to create content
that resonates with each customer individually.

 Impact: Delivering highly relevant messages increases
customer loyalty and improves conversion rates.

2. Efficiency: Creative Task Automation
« Time reduction: Al tools such as Jasper Al and DALL-E

generate text, images, and videos in minutes, allowing
marketing teams to focus on higher-level strategies.

GAIFMPC™ Version 012025 @'
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How Does Generative Al transform Marketing?

3. Optimization: Continuous Improvement Based on Real-Time Data

* Intelligent analytics: Al monitors campaign performance in real-time, adjusting copy, creativity, or strategy to
maximize impact.

* Impact: Increases return on investment (ROI) by constantly optimizing content and channels.

4. Key Transformations in Marketing with Generative Al:

* Content Creation: Generate innovative text and graphics that stand out in a saturated market.

« Advanced Segmentation: Personalize messages for different audience segments quickly and accurately.

« Scalable Automation: Handle large volumes of content, from emails to digital ads, consistently.

According to McKinsey, companies that adopt generative Al achieve an ROl increase of up to 30%.
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Email Marketing Campaign Automation

Smarter emails with Al

Howto doiit:

1. Tool: Jasper Al or Mailchimp with Al.
2. Steps:

* Segment your audience by interests and
behavior.

° Enter a prompt: "Write an email for a 20%
discount on organic products targeted at
millennials."

* Review the generated text and adapt the
tone.

* Schedule delivery and analyze metrics such

as open and click-through rates.
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Email Marketing Campaign Automation

Practical Example:
* Subject: "Discover your 20% eco-friendly discount!"
* Text: "Contribute to the planet with our special offers - click here and take

advantage today!"

HubSpot reports that automated emails generate 50% more engagement than
manual emails.
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Copywriting Optimization

Persuasive texts with Al

How to do it:
1. Tool: ChatGPT.
2. Steps:

* Define the objective of the text (e.g., "To sell a premium product").

° Provide key details, such as "Write an ad for a stylish smartwatch focusing on
functionality and design."

* Review the options generated and select the most effective one.

Practical Example:
°* Generated Text: "Elevate your style and performance with our premium smartwatch.
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Sophisticated design, innovative technology - discover it now!"

According to CXL, Al-optimized copy increases conversions by 25%.




Graphic Design Optimization

Al-driven Visual Creativity

How to doit:
1. Tool: Canva with Al or DALL-E.
2. Steps:

* Describe the concept: "Design an image for a summer soft drink campaign."
° Adjust colors, elements, and text according to the needs of the design.

* Integrate design into your advertising campaign.

Practical Example:
Generated Visual: Image of a drink with ice in front of a sunny beach, with the text "Refresh your summer."

Adobe claims that Al in design reduces creation time by 50%.
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Mass Customization of Advertising Content

Unique Ads for Each Audience

How to doit:

1. Tool: Dynamic Creative Optimization (DCO).
2. Steps:

* Configure personalization rules (age, location, interests).
* Upload different creativities (images, videos, texts).
* The Al selects and combines the most effective ones according to the user.

Practical Example:

* Personalized advertisement:

* For a 30-year-old user in a warm city: "The refreshment you need for this summer at
the beach!"

° Fora25-year-old userin a cold city: "Discover a new way to enjoy cold drinks."

Forrester notes that mass personalization can increase advertising ROI by 20-30%.
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Generation of Innovative Strategies

Decisions Based on Data Predictions

How to doit:

1. Tool: Salesforce Einstein or Tableau with Al.
2. Steps:

* Analyze historical data patterns from previous campaigns.
* Identify emerging trends and areas for improvement.
* Design strategies based on Al-generated insights.

Practical Example:

* Strategy Generated: "Data indicates an increase in preference for sustainable products in
the young audience. Prioritize marketing campaigns with this focus."

Accenture reports that Al-based strategies increase effectiveness by 25%.
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Predictive Customer Behavior Analysis

Anticipate Customer Needs

How to doit:

1. Tool: Google Analytics with Al.
2. Steps:

* Load user behavior data (visits, purchases, searches).
° Al generates predictions about future preferences.
°* Implement campaigns targeted to these trends.

Practical Example:

* Prediction: "Customers who bought fithess products are also interested in sports accessories."
* Action: Cross-promotion of sports accessories in campaigns.

According to Econsultancy, companies that use predictive analytics increase retention by 15%.
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Execution of Multichannel Campaigns with Al

Multi-platform Integration

How to doit:

1. Tool: HubSpot with Al.
2. Steps:

* Create a centralized campaign for email, social media, and digital ads.
* Tailor messages to each channel using generative Al.
° Monitor results in real-time and adjust according to key metrics.

Practical Example:
* Message to Email: "Discover our exclusive 20% discount."

* Message for Social Networks: "Limited discount! Take advantage today."

Deloitte reports that Al-driven multichannel campaigns generate 30% more engagement.
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Personalization of Advertising Campaigns

Adapted Advertising Campaigns

How to doit:

1. Tool: Jasper Al.
2. Steps:

* Segment audiences by interest, e.g., "Women 25-35 interested in fithess."

* Provide a prompt to Jasper Al: "Create a compelling ad for a sportswear line."
* Select and adapt the best-generated version.

* Publish and analyze metrics such as CTR and conversions.

Gartner research shows that personalized campaigns increase customer retention by 15%.
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Optimized Content Generation

Blogging and Social Media Automation

How to doit:

1. Tool: ChatGPT.
2. Steps:

* Define the topic, e.g., "Digital Marketing Trends 2024."

* @Generate an SEO-optimized article.

* Check it to align it with the brand's tone.

* Post the article on your blog and share a summary on social media.

According to HubSpot, companies with active blogs get 3.5 times more traffic than those without.
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Custom Video Production

Dynamic Videos for Engagement

How to doit:

1. Tool: Synthesia.
2. Steps:

* Select an avatar and customize the message.

* Write a script adapted to the target audience.

* Generate the video and adjust details such as pitch and duration.
* Publish in email marketing or social networks.

Wyzowl reports that personalized videos increase click-through rates by 34%.
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Customer Service Response Optimization

Improving Customer Experience

Howto doiit:

1. Tool: Chatbot with ChatGPT.
2. Steps:

* |dentify frequently asked questions from your
Get unlimited customers.

access to ChatGPT . .
* Train the chatbot with clear answers.
° Implement the chatbot on your website.

D * Monitor interaction and adjust responses as
needed.

[———r—

Chatbots can reduce customer service costs by 30%,
according to Forrester.
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Predictive Analytics for Campaigns

Data Driven Forecasting

Howto doit:

1. Tool: Salesforce Einstein.
2. Steps:

* Load CRM data (customer behavior).

* Generate predictions about relevant products S a I e S O rce
or services.

° Personalize messages based on these
insights.

° Adjust campaigns in real-time.

Predictive analytics can increase conversion rates by 20%,
according to Accenture.
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Web Site Customization

Adaptive Webs with Al

5 Optimizely AFodectic  Gmosces  Fam et Dewsiopen - HOW tO dO it:

1. Tool: Optimizely.
Test every change to your 2. Steps:
website for maximum

* Configure personalization rules based
on user data.

* Offer different content according to the
visitor's history.

° Measure metrics such as time on page
and conversions.

conversions

https://www.optimizely.com/ Web personalization can improve customer experience by

50%.
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Interactive Content Creation

Quizzes and Custom Surveys

How to doit:

1. Tool: Outgrow.
2. Steps:

* Design a quiz aligned with your product or service.
° Customize results based on user responses.
° Publish on social media or landing pages.

Interactive content generates twice as much engagement as static content, according to Outgrow.
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Real Time Optimization

Dynamic Campaign Adjustments

How to doit:

1. Tool: Dynamic Creative Optimization (DCO).
2. Steps:

* Upload creative elements (images, texts).
* Define key metrics, e.g., CTR.
° Al generates optimal combinations in real-time.

Gartner reports that these tools increase CTR by 25%.
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Conclusion

°* Generative Al automates and optimizes key
marketing tasks.

* Tools such as Jasper Al, ChatGPT, DALL-E, and
Tableau offer practical solutions. i

* Implementing these apps improves efficiency and N

customization.

The adoption of generative Al in marketing is an

indispensable competitive advantage today.
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Digital Marketing Professional Certificate

Benefits

* Improved digital marketing skills and knowledge, increased visibility
in the digital world, effective use of content to connect with
customers, optimizing website conversion, understanding key digital
concepts and KPIs, and starting a new career in digital marketing.

DIGITAL MARKETING

Skills Developed

* Lead generation, search marketing, digital display advertising, user
experler.me and u.sablllty, email marketing, social me.dla marketing, htts://certiprof.com/pages/digital-marketing.-
retargeting, tracking and measurement, data analysis, and use of professional-certificate-dmpc

analytics tools.
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Module 5;
Use Cases and Practical E




Introduction

Exploring the Success of Generative Al in Marketing

Analyzing the impact of generative Al in real marketing
campaigns.

This module covers:

Real cases of successful digital campaigns.
Creation of viral content with Al.
Innovative strategies based on Al-generated insights.

McKinsey reports that 66% of marketing executives plan to
increase their use of generative Al by 2024,
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Case Study - Coca-Cola

The Magic of Coca-Cola and DALL-E

How to doit:

1. Context: Coca-Cola used DALL-E to generate unique images based on the theme of
"magic and happiness."

2. Tool: DALL-E.

3. Strategy:

* Specific Prompts, e.g., "Generate an image of a Coke bottle floating in a magical
universe."

* Integration of images generated in digital campaigns and social media.
4. Results:

* Increased engagement by 25%.

° Viral campaign in social media.

According to Forbes, Coca-Cola is a leader in adopting generative Al for creative marketing.
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Case Study - Spotify

Personalized Playlists with Al

Howto doit:

1. Context: Spotify used generative Al to create personalized playlists based on user
preferences.

2. Tool: Internal models of generative Al.

3. Strategy:

° Analysis of listening behavior.

* Generation of thematic playlists and personalized recommendations.
4. Results:

* 30% increase in user retention.

° Increased average listening time per user.

According to TechCrunch, Spotify is pioneering Al-based music personalization.
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Case Study - Nike

Customized Landing Pages

Howto doit:

1. Context: Nike implemented generative Al to create landing pages tailored to each user's

profile.
2. Tool: Jasper Al + Dynamic Creative Optimization (DCO).
3. Strategy:

* Generation of texts and designs for different audiences.

* Automatic adaptation based on behavioral and location data.
4. Results:

° 40% increase in landing page conversions.

* Improvement in the personalization perceived by customers.

Personalized pages significantly increase purchase intent, according to Econsultancy.
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Creating Viral Content with Al

Al-driven Viral Creativity

How to doit:

1. Tool: ChatGPT + MidJourney.
2. Steps:

°* Generate an attractive theme based on current trends (e.g., sustainability, pop
culture).

* Use MidJourney to create a unique and eye-catching visual.
* Write creative copy with ChatGPT.

* Post on social media with relevant hashtags and measure results.
Practical Example:
A beverage brand created a viral meme with Al, reaching 2 million users on Instagram in less
than 48 hours.

Sprout Social notes that unique visual content is 3 times more likely to be shared.
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Strategies Based on Al Insights

Informed Decisions with Al

Howto doit:

1. Tool: Tableau with Al + Google Analytics.
2. Steps:

* Analyze historical campaign data.
* ldentify customer behavior patterns.
* Design strategies based on insights:
* Which channels to prioritize.
*  What messages work best.

° Implement and measure results.
Practical Example:
A fashion company found that its target audience preferred TikTok ads with informal language and
dynamic visuals, increasing engagement by 50%.

Accenture estimates that data-driven strategies increase effectiveness by 25%.
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Benefits of Generative Al in Practical Cases

Lessons learned from success stories

* Greater personalization of experiences.

* Reduction of creation times.

* Optimization of creative resources.

* Improvement of key metrics such as CTR, conversion, and
engagement.

Use cases demonstrate how generative Al improves both the impact and efficiency of campaigns.
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Module 6:

Security, Ethics and Gover
Generative Al.




Introduction

The Importance of Ethics and Safety in Generative Al

Identify risks associated with the use of generative Al, such
as deepfakes, misinformation, and privacy; understand
biases in generative models and their impact on marketing;
and establish best practices for ethical and responsible
marketing.
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Introduction

The Importance of Ethics and Safety in Generative Al

1. Opportunities and Risks of Generative Al in Marketing:

° Benefits: Generative Al boosts personalization, creativity, and efficiency in marketing
campaigns. However, its misuse or uncontrolled implementation can generate
negative impacts.

° Risks: From generating malicious content to unintentionally excluding certain
groups, ethics and security are key elements to avoid legal, reputational, and social
problems.

2. Security Concerns:

° Deepfakes: Technologies that generate falsified but incredibly realistic videos or
audio, which can be used to manipulate audiences or discredit brands.

* Disinformation: Generative Al can create massive false content, amplifying rumors

or unverified news.
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Introduction

° Privacy: The use of personal data to train generative models poses risks if
regulations such as GDPR or CCPA are not complied with.

3. Biasesin Generative Models and their Impact on Marketing:

° Origin of bias: Al models learn from historical data, often reflecting social, cultural, or
economic inequalities.

° Impact: Campaigns that exclude or negatively portray certain groups can damage a
brand's reputation.

° Mitigation: Conduct regular audits and train models with diverse and representative
data.

4. BestPractices for Ethical Marketing with Al:
°* Transparency: Inform users when content has been created by Al, building trust.

° Human Oversight: Validate the outputs of generative models to ensure alignment
with brand values.

° Regulatory Compliance: Follow standards such as GDPR (Europe) or the California

Privacy Act (CCPA).
GAIFMPC™ Version 012025 @'




Introduction

5. Benefits of Addressing Ethics and Safety in Generative Al:

°* Consumer Trust: Brands that prioritize ethics are more likely to earn customer
loyalty.

° Reputational Protection: Avoids crises related to false, malicious, or biased content.

°* Legal Compliance: Ensures compliance with international regulations, avoiding
penalties and fines.

According to a PwC report, 85% of consumers value transparency and ethical use of advanced
technologies.
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Security Concerns: Deepfakes

The Challenge of Deepfakes in Marketing

« Definition: Deepfakes are Al-generated audiovisual content that mimics real people, often
indistinguishably.
* Marketing risks:
° Creation of fake news that can damage the reputation of brands or individuals.
° Manipulation of content that may mislead consumers.
 How to mitigate it:
1. Use deepfake detection tools, such as Deepware or Sensity Al.
2. Implement additional checks on campaigns involving Al-generated content.

According to Forbes, deepfakes account for 90% of the risks associated with Al-generated
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Security Concerns: Misinformation

Spreading Disinformation Through Al

« Definition: Disinformation involves the dissemination of false or misleading information with the
intent to manipulate or mislead the public.
« Marketing risks:

* Dissemination of false news that can affect the perception of a brand.

° Creating misleading campaigns that erode consumer confidence.
 How to mitigate it:
1. Implement fact-checking systems before publishing content.
2. Train the marketing team to identify and prevent the spread of misinformation.

An MIT study found that fake news spreads six times faster than real news on social networks.
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Security Concerns: Privacy

Personal Data Protection in the Age of Al

* Risks:
* Excessive collection of personal data to train Al models.

* Vulnerabilities in the storage and handling of sensitive data.

* Practical example:

° The Cambridge Analytica scandal in 2018 involved the collection of data from
millions of users without their consent to influence elections.
 How to mitigate it:

1. Comply with regulations such as the GDPR in Europe or the Personal Data
Protection Act in different countries.

2. Limit data collection to the minimum necessary and obtain explicit consent from
users.
A Deloitte report suggests that 73% of consumers are wary of companies using Al to access their
data.
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Biases in Generative Models

The Impact of Bias on Al-driven Marketing

« Definition: Biases in Al occur when models produce biased results due to unrepresentative
training data or faulty algorithms.
* Marketing impact:

* Unintentional exclusion of certain audience segments.

* Reinforcement of negative stereotypes that can damage the brand’s image.
* Practical example:

* A customer service chatbot trained with biased data that provided discriminatory
responses to certain users.
How to mitigate it:

1. Regularly audit training data to identify and correct biases.

2. Implement human review processes in Al automated decisions.

MIT Technology Review indicates that Al biases can lead to a 20% loss in positive brand

perception.
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Best Practices for Ethical Marketing with Al

Guidelines for Responsible Use of Al in Marketing

1. Transparency:

* Inform consumers when content is generated by Al.
2. Diversity and Inclusion:

°* Ensure that training data is representative of different demographics and
perspectives.
3. Human Supervision:

° Implement human reviews in automated Al processes to avoid harmful errors or
biases.
4. Active Consent:

* Obtain explicit consent from users before using their data in generative Al strategies.

According to Accenture, transparency in using Al generates 33% more trust among consumers.
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Governance in Generative Al Projects

Establishing Sound Governance Frameworks

« Keycomponents:
* Define clear policies for the use of Al.
* Create internal committees to oversee the use of Al.

* Perform periodic audits of the generative models.
* Role of leadership:

° Involve senior management in the creation of ethical A strategies.

PwC reports that only 30% of companies have an effective governance framework for Al, leaving gaps in
security and ethics.
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Al Risk Mitigation Technologies

Tools for Safe and Ethical Al

1. Detection of Deepfakes:

* Deepware analyzes videos and audio to identify Al-generated manipulations, helping to prevent
the malicious use of deepfakes in marketing or disinformation campaigns.

® Sensity Al: Offers advanced solutions to detect deepfakes in real-time, protecting brands and
consumers from fake content.

® Practical application: A news agency uses Deepware to verify the authenticity of user-submitted
videos before publishing them.
2. Bias Audit:

® Aequitas: Evaluates the fairness of Al models by identifying and classifying biases in the data or
results.

® Fairlearn: Provides tools to mitigate bias in predictive models, ensuring fair and balanced
decisions.

® Practical application: A recruiting firm uses Fairlearn to audit its candidate selection model,
ensuring it does not exclude specific groups.
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Technologies to Mitigate Al Risks

3. Privacy Compliance:

® OneTrust: Facilitates compliance with regulations such as GDPR and CCPA by monitoring
the use of personal data in Al models.

* BigID: Automates the identification, protection, and management of sensitive data to
minimize privacy risks.

® Practical application: An e-commerce company implements OneTrust to manage customer
privacy preferences and comply with international regulations.
4. Content Verification:

® Full Fact: Analyzes texts and news to identify possible inaccuracies or misinformation.

®* Factmata: Uses Al to monitor online content, detecting harmful speech or manipulation in
publications.

® Practical application: A social media platform uses Factmata to monitor and tag potentially
fake content before it goes viral.

According to Gartner, technologies to mitigate ethical risks can reduce compliance issues by 40%.
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Conclusions

A Responsible Future with Generative Al

* Key learnings:
° Identify and manage risks associated with
deepfakes, disinformation, and privacy.

°* Understand biases in generative models and
how they affect marketing.

°* Implement best practices and governance
frameworks to ensure ethical and safe use of Al.

°* Expected impact:
* Strengthening consumer confidence.
° Minimization of legal and ethical risks.

* Improved public perception of the brand.

Deloitte indicates that companies that prioritize ethics in Al experience sustainable growth in customer trust.
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Module 7:

Integration and Optimization of
Generative Al in the Digital Ecosystem.
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Introduction

The Importance of Integrating Generative Al into Digital Marketing

Implement and optimize generative Al tools in digital marketing
platforms to improve the efficiency and effectiveness of
campaigns.

* Generative Al is transforming digital marketing by automating
processes and personalizing experiences.
* This module addresses:

°* Connection of generative tools with CRM and
automation platforms.

* Use of APIs and workflows with generative Al.

°* ROl analysis and key metrics in Al projects.

According to IBM, integrating Al into CRM enables a deeper understanding of customer behavior and

preferences, improving personalization and efficiency in interactions.
GAIFMPC™ Version 012025 @'
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https://www.ibm.com/es-es/think/topics/ai-crm?utm_source=chatgpt.com

Connecting Generative Tools with CRM

Empowering CRM with Generative Al

1. Automation of Repetitive Tasks:

Time Optimization: Generative Al can automate customer data updates, audience
segmentation, and reporting processes.

Reduction of Human Errors: Manual tasks are replaced by automated processes,
ensuring greater accuracy and consistency.

Practical example: A CRM uses Al to automatically schedule follow-up reminders and
status updates for sales teams, freeing up time for strategic tasks.
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Connecting Generative Tools with CRM

2. Personalization of Customer Communications:

° Tailored Messaging: Generate customized emails, text messages, and
call scripts based on each customer's history and previous interactions.

° Relevant Experiences: Al adjusts tone, content, and recommendations
to best connect with each customer.

°* Practical example: A retaill company uses Al to send personalized
emails with product recommendations based on past purchases and
detected preferences.
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Connecting Generative Tools with CRM

3. Predictive Analytics to Anticipate Needs:

°* Advanced Predictive Modeling: Al analyzes large volumes of data to
predict what products or services customers will need in the future.

Proactive Actions: Identify cross-sell or retention opportunities before
the customer is lost.

Practical example: A bank uses predictive analytics in its CRM to

identify customers who might be interested in personal loans, increasing
conversion rates by 20%.

Integrating Al into CRM can increase sales by 29%, according to Unite.Al.
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Connecting Generative Tools with Marketing Automation Platforms

Campaign Optimization Through Generative Al

+ Benefits:
° Automatic creation of content for campaigns.
* Advanced audience segmentation.

°  Programming and automated sending of personalized e-mails.
* Practical Example:

° Use Jasper Al to generate blog content and social media posts,
integrating with platforms like HubSpot for automatic distribution.

Al tools can automate marketing workflows, freeing up human resources for more strategic initiatives,

according to IBM.
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Use of APIs in Generative Al

Generative Al integration through APIs

« Definition: APIs enable communication between different applications, facilitating the
integration of generative Al into existing systems.
« Benefits:

* Flexibility in implementation.
* Continuous updates and improvements.

° Scalability of solutions.
* Practical Example:

°* Implement the OpenAl API to generate product descriptions in an online
store, improving the efficiency and consistency of the content.

APIs allow developers to integrate generative Al functionality into their applications, extending the capabilities
of existing systems.
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Generative Al Workflows

Process Automation Through Generative Al

* Benefits:
* Reduction of production times.
*  Minimization of human error.

° Consistency in the quality of the content.
* Practical Example:
° Create a workflow in which DALL-E generates images for

advertising campaigns. The images are then automatically
reviewed and approved before publication.

Automating workflows with Al can significantly reduce the use of resources and improve operational
efficiency, using platforms such as ClickUp
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ROI Analysis in Generative Al Projects

Evaluating the Return on Investment in Generative Al

1. Increase in Conversions:

° Personalized Strategies: Generative Al optimizes
messages and creativity to resonate with different
audiences, increasing conversion rates.

° Measurable Impact: Analyze how Al-generated content,
such as personalized emails or dynamic ads, improves
interactions and drives buying decisions.

° Practical example: An Al-driven advertising campaign
generates targeted ads for each audience segment,
achieving a 30% increase in sales.
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ROI Analysis in Generative Al Projects

2. Reduction of Operating Costs:

° Automation of Repetitive Tasks: Al significantly
reduces the time and resources required by eliminating
manual processes, such as content writing.

° Human Resource Optimization: Frees teams to focus
on strategic tasks while Al handles operational tasks.

°* Practical example: A marketing agency uses Al to
generate content for social networks, reducing
production costs by 40%.
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ROI Analysis in Generative Al Projects

3. Improved Customer Satisfaction:

°* Relevant Interactions: Al generates personalized
experiences tailored to customer needs and preferences,
fostering a stronger relationship with the brand.

°* Fast and Accurate Responses: Al-powered chatbots
and virtual assistants improve response times and
resolve queries efficiently.

° Practical example: An e-commerce implements a
chatbot with generative Al, increasing the first contact
qguery resolution rate by 50%.

Implementing Al in marketing can generate significant ROl by improving
the efficiency and effectiveness of campaigns.
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ROI Analysis in Generative Al Projects

Indicators to Measure the Success of Generative Al

Metrics to Consider:

ACQUISITION i *  Content production time.
C?ST X

\
CUSTOMER

° Engagement in campaigns.

> ; ° Accuracy in audience segmentation.
| Practical Example:

L-|FET|ME - ° Measure the reduction in content creation time after
VALUE implementing generative Al compared to previous
| periods.

Tracking key metrics is essential to assess impact and adjust
strategies in generative Al projects.
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How to Evaluate the ROI of Generative Al

Indicators to Measure the Success of Generative Al

1. Establish a Starting Point:

* Define current metrics such as conversion
rates, operating costs, and customer
satisfaction scores before implementing
Al.

2. Measuring Impact:
°* Monitor how these metrics change after
implementing generative Al.
3. Calculate the Return:
°* Compares the investment in tools and

training with the benefits obtained
(savings, increased revenue, improved

NPS).
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Benefits of Evaluating ROI in Generative Al

« Data-Driven Decisions: Justify investment and adjust strategies to maximize results.
« Continuous Optimization: Identifies areas for improvement in the use of generative Al.

* Increased Profitability: Ensures that generative Al tools add real value to the business.




Comparative Analysis of Generative Tools

Choosing the right tool for your digital ecosystem

« Factors to consider:

*  Compatibility with existing platforms (CRM,
CMS, marketing automation).

° Ease of integration through APIs.

* Specific capabilities (text, image, data
analysis).
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Comparative Analysis of Generative Tools

« Comparative Example:

Tool

ChatGPT Text generation CRM, automation

DALL-E Image creation CMS and graphic design

Jasper Al Optimized copywriting Marketing automation

Salesforce Einstein Predictive analytics Enterprise CRM

Choosing the right tools can maximize the impact of generative Al integration in digital marketing.
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Implementation of Generative Al Projects

Steps to Integrate Generative Al into Your Digital Ecosystem

1. Initial Diagnosis:
* Identify needs and areas for improvement.

° Evaluate current tools and their compatibility with generative Al.
2. Tool selection:

* Choose tools based on specific objectives.

3. PilotTest:
° Implement an initial project to measure results and adjust strategies.
4. Scaling:

° Expand implementation to other areas of marketing.

Practical Example:

* An e-commerce company uses a pilot with ChatGPT to automate customer service responses, reducing wait
times by 50%.

According to Accenture, the pilot approach helps minimize risk and optimize return on investment in generative
Al projects.
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Optimization Strategies

Best Practices for Optimizing Generative Al in Marketing

1. Continuous Iteration:

Constant Revision: Regularly evaluate and update
generative Al models to maintain relevance and
accuracy.

Data-Driven Adjustments: Use insights from past
campaigns to refine workflows and optimize results.

Practical example: A retail brand reviews Al-generated
copy for its email marketing campaign, adjusting the
tone based on customer feedback, which increases
open rates by 15%.

/" CONTENT
\MARKETING
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Optimization Strategies

Best Practices for Optimizing Generative Al in Marketing

2. Team Training:

* Specific Training: Ensure the team understands how the
generative tools work and can monitor the results to align
them with the brand's objectives.

° Constant Updating: Implements regular training on new
tools and best practices to take advantage of the latest
technologies.

° Practical example: An advertising agency organizes
workshops on the use of Jasper Al and DALL-E, improving
the quality and creativity of its campaigns.
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Optimization Strategies

Best Practices for Optimizing Generative Al in Marketing

3. Multichannel Integration:

Synergistic Strategies: To maximize reach and
message consistency, apply generative Al across
platforms such as social media, emails, websites, and
digital ads.

Brand Consistency: Ensure the content generated
maintains the brand voice and style across all channels.

Practical example: A technology company uses
ChatGPT to create social media posts, web content, and
product descriptions, achieving unified communication
across all platforms.
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Optimization Strategies

4. Results Monitoring:

°* Custom Dashboards: Implement dashboards that track
key metrics such as conversions, clicks, dwell time, and
ROI, providing a clear view of the impact of generative Al.

° Metrics-Based Adjustments: Use the data collected to
make strategic changes in real-time.

° Practical Example: Implementing a dashboard in Google
Data Studio to visualize the performance of Al-driven
campaigns.

Optimization strategies can improve campaign effectiveness by
25%, according to Gartner.




Success Stories in Generative Al Integration

Inspiration from Successful Projects

1. Amazon case

* Tool: AWS SageMaker.

°* Result: Optimization of personalized
recommendations, generating a 35%
increase in sales.

dWS
>

GAIFMPC™ Version 012025 @'




Generative Al Integration Success Stories

Inspiration from Successful Projects

2. Starbucks case

/AN

* Tool: Salesforce Einstein.

°* Result: Improved customer segmentation,
increasing retention by 20%.

These cases demonstrate how big brands are leveraging

™
generative Al to stay competitive.

STARBUCKS
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Conclusion

Building an Al-driven Digital Ecosystem

* Key learnings:

* Effective connection of generative tools with
digital platforms.

° Use of APIs and workflows to optimize
processes.

°* Measurement and analysis of ROl to improve
strategies.

* EXxpected impact:
* Increased operational efficiency.
* Improved personalization of experiences.
* Reduction of costs and production time.

Strategic integration of generative Al is essential to lead in a
highly competitive digital marketplace.
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Relevant Terms about Generative Al and Marketing

1. API(Application Programming Interface):

Interface that allows communication between different applications or systems, facilitating the integration of generative Al
tools with marketing platforms.

2. Marketing Automation:

Use of software to perform repetitive tasks such as emailing, audience segmentation, and campaign management,
optimizing resources and time.

3. Chatbot:

Al-based virtual assistant that interacts with users via text or voice, providing automatic and personalized responses.
4. CRM (Customer Relationship Management):

Software that manages a company's interactions with its customers, improving the relationship and personalization of
marketing strategies.

5. DALL-E:

Al model developed by OpenAl that generates unique images from detailed textual descriptions.
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Relevant Terms about Generative Al and Marketing

6. Deepfake:

Audiovisual content created with Al to mimic real people, often used in a misleading or malicious manner.

7. Disinformation:

Dissemination of false or misleading information, which can be amplified by generative Al if not properly controlled.

8. Generative Al (Generative Artificial Intelligence):

Technology that creates new and original content (text, images, audio, video) based on patterns learned from existing data.
9. GPT (Generative Pre-trained Transformer):

Advanced language model that uses transformers to generate coherent and contextual text from given prompts.

10. KPI (Key Performance Indicator):

Key metrics used to measure the performance of marketing campaigns, such as CTR, ROI, and conversion rates.

GAIFMPC™ Version 012025




Relevant Terms about Generative Al and Marketing

11. Landing Page:

Website designed specifically to capture users' attention and direct them to a specific action, such as buying a product or
registering.

12. Machine Learning:

A subfield of Al that allows systems to learn and improve automatically from data without being explicitly programmed.
13. MidJourney:

Generative Al platform specialized in the creation of digital art from textual descriptions.

14. Customization:

Tailoring content, messages, or products to meet individual customer preferences, significantly enhanced by generative Al.

15. ROI (Return on Investment):

Metric that measures the return on investment, used to evaluate the financial impact of generative Al-driven campaigns.
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Relevant Terms about Generative Al and Marketing

16. Salesforce Einstein:

Salesforce-integrated Al platform that delivers predictive analytics and personalized recommendations to optimize the
customer experience.

17. Audience Segmentation:

The process of dividing customers into groups based on common characteristics, such as demographics, behavior, or
interests, to improve the effectiveness of campaigns.

18. Al Bias:

Unfair or unrepresentative results in Al models due to unbalanced training data or faulty algorithms.

19. Transformer:

Neural network architecture used in advanced Al models such as GPT, which improves the ability to process and generate
contextual text.

20. Zapier:

Platform that connects applications and automates workflows, enabling the integration of generative Al tools with marketing

systems.
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